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LEADERSHIP REPORT

Come See ‘A World of Flowers’  
at the 2017 Expo in Grand Rapids
BY 2017 GLFE CHAIRPERSON ALICE WATEROUS, AIFD, CF, PFCI

A s we look to renew vitality within 

the floral industry, the Great Lakes 

Floral Expo takes center stage. Go to 

your calendar now and save the date: The first 

weekend of March, March 3-5. Plan on being 

at the incredible DeVos Place/Amway Grand 

Hotel in Grand Rapids, Michigan, for a weekend of shopping, 

networking, learning and fun.

Because of global influences, we do indeed have access to “A 
World of Flowers”. Take a look at the participating sponsors, 
vendors, contributors, program presenters, class leaders, committee 
volunteers and MFA staff in this issue. You will quickly see why 
GLFE is considered one of the premier floral conferences of the year.

As usual, your registration gains you access to the Grand Rapids 
Flower & Garden Show running the same weekend at the other 
end of the DeVos Place. Bonus!

In an industry where the failure rate is second only to the 
restaurant business, each of us needs to keep abreast of the latest 
business practices and design trends. As you look at return on 
investment, the GLFE rates as a terrific value.

Encourage your staff to compete in the design contest, a great 
learning opportunity. Take advantage of a fabulous array of business 
sessions. Sign up for one of many terrific hands-on sessions, and 
be sure attend the main stage programs. In addition, our trade show 
promises to have an exceptional mix of vendors and service 
providers, many offer show specials you won’t find anywhere else.

We are the guardians of a pretty fantastic industry. We make “A 
World of Flowers” express Happy Birthday, Sympathy, 
Congratulations, I Love You, Thank You, Happy Valentine’s, Mother’s 
Day, Father’s Day, the Greatest Employee/Boss, Grandparent, 
Neighbor, Merry Christmas and more. 

Whew!! A big job, so make sure you fill your toolbox with lots 
of shared ideas, product knowledge and business skills.

Share this edition of The Professional Florist with your staff, get 
them fired up and seize the opportunity to grow in every way. 
Don’t even think about it – just sign up now!

Check this edition for schedules and a star-studded list of 
featured presenters. 

And be sure to get up early Sunday morning for: “Lucky for Us”!, 
an hour of fun, inspiration and interaction with the most laureled, 
celebrated, funny, intelligent and fascinating woman in our industry; 
Bobbi Ecker-Blatchford, AAF, AIFD, PFCI. Enjoy coffee with us at 
this extraordinary Sunday morning event. 

The Michigan Floral Association would like to thank these fine sponsors  
for making the 2017 Great Lakes Floral Expo possible. 

www.mhifund.org
Michigan Horticultural Industries 

Self-Insured Work Comp Fund
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Design Presenters
TOM BOWLING, AIFD, PFCI, has owned his 
retail flower shop for 20 years. In his 36 years in 
the industry he has worked in wholesale, consulted 
with major growers and now is the director of 
education for Syndicate Sales. He holds a 
bachelor’s degree from Eastern Kentucky and a 
masters of education from Miami of Ohio. He has 
been a featured presenter at the AIFD national 

symposium in addition to serving as the group’s president. He has 
worked on and judged the Tournament of Roses parade and was 
an assistant floral director at the Academy Awards for fifteen years. 
He is also a member of Teleflora’s education specialist team.

FRANK FEYSA, AIFD, PFCI, has been involved 
in the floral industry for more than 30 years as retail 
shop owner, event designer, educator, and 
commercial print designer. In addition to his 
specialty floral event company, he currently serves 
as a design director for the Smithers Oasis 
Company in Kent, Ohio. He has traveled extensively 
to present design shows and hands-on workshops. 

He currently serves as vice president on the AIFD national board and 
is a past president of the North Central Regional Chapter. He has had 
a lifelong interest in orchid cultivation and breeding achieving accredited 
judging status from the American Orchid Society.

SUSIE KOSTICK, AIFD, CF, PFCI, has been a 
shop owner, floral instructor, business consultant, 
and event coordinator during her 37 year career 
in the floral industry. An award winning designer 
she currently serves as director of marketing for 
Fitz Design. She was honored by the Michigan 
Floral Association as 1999 Young Person of the 
Year, and recognized as the 2003 and 2004 MFA 

Designer of the Year. She also is a past president of MFA. Suzie has 
presented design programs and taught design classes to state 
organizations and wholesalers all over the country. She will be the 
2018 AIFD National Symposium coordinator scheduled to take place 
in Washington, DC.

JACKIE LACEY, AIFD, PFCI, has over thirty 
years of experience in the retail floral market and 
floral education field. His portfolio includes an 
extensive background in the retail floral market 
with extensive wedding/event design experience. 
He is currently an advisor and education specialist 
for Floriology Institute, Fitz Design, Fiorology 
Mexico and an industry leader in market trends, 

current design trends, industry education and retail marketing. He 
has won numerous awards in floral design competitions and served 
as a leader in numerous industry associations including his current 
position as national secretary of the AIFD board of directors.

JAMES LUTKE is a multi media artist and was 
a key contributor at the annual “Nature’s Creative 
Edge” outdoor floral exhibit held near Fruitport, 
Michigan, from 2005 through 2015. As a result 
of his work there, he was invited to produce a 
main stage presentation for the 2008 AIFD 
symposium. In 2010 he created nine life-like 
peacocks to top Christmas trees at the White 

House. He works as a free lance design specialist for several Michigan 
and Midwest special event companies on large events and weddings, 
does landscape design for a select group of clients and is a popular 
instructor for floral design and willow construction for the Michigan 
Floral Association.

MARISA RAKOWSKI, CF, has been in the 
industry for over 20 years, a Certified Florist since 
2002 and a graduate of Michigan State University 
with a degree in commercial floriculture with an 
emphasis on marketing and design. She has 
worked in both wholesale and retail and owned 
her own floral shop. Marisa currently is a freelance 
designer lending her skills and insight to several 

establishments. She is active in the Michigan Floral Association 
winning the Young Person of the Year award in 2004 and is the GLFE 
2017 vice chair.

JEROME RASKA, AAF, AIFD, CAFA, CF, PFCI, 
is co-owner of two retail floral and event operations 
in Metro Detroit. Having been in the floral industry 
for over 30 years, he shares his design and 
business experience with florists as a Teleflora 
Education Specialist. He has served as chairman 
of the Professional Floral Communicators 
International, president of the Michigan Unit of 

Teleflora, as well as president of the North Central Regional Chapter 
of AIFD and current president of the Michigan Floral Association. 
He has received the Tommy Bright Award for excellence in floral 
design presentation and was named designer of the year by the 
National Alliance of Floral Associations.

PETER M. SAMEK, AIFD, is a freelance designer, 
a 28-year veteran of the floral industry and current 
president of the AIFD North Central Chapter. He 
has taught the art of floral design in Chicago, IL, 
Taipei, Taiwan and San Juan, Puerto Rico. His 
exper ience includes wedding design and 
installation, designing for photography, interior 
design with permanent botanicals, commercial 

decorations and retail and corporate floristry.His floral industry 
involvement includes a variety of floral presentations at the AIFD 
Symposium, state floral conventions, wholesalers, garden clubs and 
other community organizations. He is scheduled to participate in 
the Tournament of Roses Parade 2017.

2017 GREAT LAKES FLORAL EXPO

A WO R L D  O F  FLO W E R S
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GARRETT SKUPINSKI, CF, CFD, is the owner 
and editor-in-chief of Floral.Today, a floral industry 
blog. He has traveled across the USA and Europe 
over the past 10 years seeking design experience 
and has learned from top f loral designers 
throughout the industry. His focus on education 
brings a broad range of experience and knowledge 
to his designs. An award winning designer, Garrett 

was a contributor to the Nature’s Creative Edge outdoor exhibit in 
Fruitport, Michigan, for many years and a long time MFA supporter/
volunteer. Additionally, he has been active as a volunteer for AIFD 
symposiums and the Illinois State Floral Association.

RANDY WOOTEN, AIFD, GMF, PFCI, FTD 
Education Consultant, has more than a decade 
of experience in the floral industry. He is the 
fourth-generation owner and lead designer at 
Delorice’s Florist in Douglas, Georgia. He has 
appeared at various design shows and currently 
serves as a member of the board of directors for 
the Southern Regional Chapter of AIFD. His first 

design book, Jubilation, was published in 2015. Randy has received 
multiple awards including the Georgia State Florist Association 2012 
Retailer of the Year. His passion for the floral industry is deeply 
rooted in education, which he believes is the key to the industry’s 
survival.

Business Presenters
JAMIE JAMISON ADAMS is the search engine 
marketing manager for Flower Shop Network, where 
she has managed the SEO efforts of FSN’s five web 
properties for eight years. A recognized authority 
on social media marketing and SEO, she developed 
FSN’s social media program, and has served on 
the SAF website/directory taskforce. She speaks 
on social media for a variety of industries. With a 

personal understanding of the needs and struggles of independent 
local businesses along with a knowledge of cutting edge social media 
and SEO, she offers a unique perspective when blending technology 
and the floral industry.

BOBBI ECKER-BLATCHFORD AAF, AIFD, PFCI, 
has a lifelong fascination with the floral industry 
which resulted in a 60 year career that is still going. 
Beginning with employment and then ownership 
of an established family floral and greenhouse 
operation in Iowa, she then relocated to Chicago 
where she began The Flora Pros. As a recognized 
marketing expert she is known for generating new 

revenue streams through imaginative marketing and cutting edge 
ideas. She is a noted speaker, commentator, and award winning floral 
designer. Now living in Michigan, her personal motto remains: Be the 
best that you can be, because that always works.

TIM GALEA is the president and majority owner 
of Norton’s Flowers & Gifts in Ypsilanti and Ann 
Arbor, Michigan. He began his career forty-nine 
years ago. In addition to being an administrator 
and consultant, he is a f loral designer and 
experienced in all aspects of the industry. He is a 
longtime member of the Midwest Group, one of 
the industry’s leading peer groups. He serves on 

the retail council for SAF and the MFA board of directors. He is a 
charter member of Real Local Florists, an association of North American 
florists and vendors committed to facilitating positive and profitable 
change for brick and mortar florists.

TIM HUCKABEE, AIFSE, started working at a 
high-end flower shop in 1993. He handled telephone 
sales, customer service issues and walk-in customers. 
He realized that there was a dire lack of sales and 
service education in the industry and started 
FloralStrategies in 1997. He has taught thousands 
of florists how to give better service increase their 
sales and make better use of their POS systems. 

Several years ago, he launched the first monthly training webinar series 
in the floral industry to make sales training even more accessible. In  
2012 FloralStrategies expanded to begin training the wholesale  
sector of the flower business. He has been a speaker at many state and 
national conventions.

DWIGHT LARIMER , AAF, PFCI, is president of 
DESIGN MASTER color tool, inc. and chairman of 
the American Floral Endowment. He also serves 
on the Floral Marketing Research Fund board. His 
industry service over the past 38 years includes 
treasurer and board member of the Society of 
American Florists and past president of the 
Wholesale Florist and Florist Supplier Association 

board. He has received many awards for his dedication and service 
to the industry. In September, he received the 2016 Floriculture Hall 
of Fame award from SAF.

RENATO CRUZ SOGUECO is BloomNet’s vice 
president of digital strategy and education. He 
develops digital products and services for 
BloomNet florists and oversees the online brands 
and initiatives for BloomNet, NAPCO, World 
Flowers and the Floriology Institute, BloomNet’s 
education center. He is the former chief information 
officer at the Society of American Florists where 

he helped floral businesses adopt and thrive in the digital marketplace 
by leveraging technologies such as social media, e-commerce, 
online advertising, shop automation and mobile. He is a frequent 
speaker at industry events sharing his expertise of the latest 
technology, e-marketing and consumer trends that will impact floral 
business.

2017 GREAT LAKES FLORAL EXPO

A WO R L D  O F  FLO W E R S
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HANDS-ON SESSION: 
Floral Jewelry for Prom
FFA Student Certification Test Preparation
Presented by Garrett Skupinski, CF, CFD
Sponsored by DWF
Date: Friday, March 3, 2017
Time: 7:15 p.m. - 8:15 p.m. 
Location: Steelcase Ballroom B
Additional fees apply. Bring your own tools. 
Lightweight, creative, and classy! Floral jewelry is simple, trendy and easy to dance 
the night away with. Using wire and glue techniques, students will learn to make simple 
floral necklaces and boutonnieres for a trend setting prom. So come join Garrett for 
a night full of fun unique floral jewelry 

MAIN STAGE DESIGN SHOW: 
Chopped...the MFA Pro-Am Tournament!
Presented by Marisa Rakowski, CF
Sponsored by DWF
Date: Friday, March 3, 2017
Time: 8:30 p.m. - 9:30 p.m.
Location: Steelcase Ballroom B
The thrills and chills of floral reality TV will be live and in full color as the MFA, together 
with floral suppliers, presents the Chopped, Pro-Am Tournament. Outstanding 
professional floral designers will coach folks who have No Design Experience. Watch 
as they endeavor to create stunning floral works of art the likes of which will probably 
never to be seen again. At the end there will be one winner. Novice designers will be: 
Barbara Gilbert, The Professional Florist; Greg Gale, Gypzy Dezignz; returning 2016 
champion Joe Clifford, Regency Group Insurance, and Wayne Castleberry.

Outstanding, Informative  
All Day Business Seminar!

How to Deal with the Ten Deadly Sins

Presented by Tim Huckabee, AIFSE
Sponsored by FloristWare
Date: Friday, March 3, 2017
Time: 9:30 a.m. - 4:30 p.m.
Location: Atrium in lower level of hotel
Lunch included. Additional fees apply. 
Join Tim Huckabee, AIFSE, president of FloralStrategies for a brand-new, full-day 
program. He has spent the past 20 years visiting over 5,000 retail flower shops 
on three continents. In this information-packed session, he will share the most 
common business mistakes he has seen as well as the best practices covering 
everything from sales and service to marketing and motivating staff. Learn how 
to deal with the ten Deadly Sins:

● Profiling customers (She’s so old she’ll never spend that much)

● Under utilizing the POS system 

● Worrying about the competition (the grocery store, the shop down the street)

● Not valuing education / spending time and money on staff development 

● Not leveraging your expertise to help customers

● Being terrified of hearing ‘no’ from customers

● Not selling at 2017 prices (too many $39.99 baskets out there!)

● Not raising prices along with costs (for fear of ‘upsetting customers)

● Not innovating on the design end of the business

● Relying too much on incoming orders instead of local business 

To keep all on their toes he’s also make LIVE test calls to real, local flower shops. 
Put on your thinking cap and get ready to learn more to earn more!

Exciting 
ALL-DAY Hands-On Session!
Not Your Momma’s Bridal Bouquet

Presented by Pete Samek, AIFD
Sponsored by Mayesh Wholesale
Date: Friday, March 3, 2017
Time: 9:30 a.m. - 4:30 p.m.
Location: Steelcase Ballroom B
Lunch included. Additional fees apply. Bring your own tools.
The Great Lakes Floral Expo is honored to have Pete Samek, president of the 
AIFD North Central Chapter, at this exciting all day session. He has taught the 
art of floral design in Chicago, Taipei, Taiwan, and San Juan, Puerto Rico and 
his well-known for his knowledge and technique.

Come join us for a day of hands-on projects focusing on wedding bouquets 
inspired by old traditions. We will be taking a fresh look at classic traditional 
bridal bouquets our mothers and aunties carried back in the day and using 
them for inspiration today. The class will be using several methods including 
a hand-tied technique, bouquet foam holders and armatures. Improve your 
skills and experience creative methods inspired by European and Asian designs 
to create a fresh new look to offer your clients. Color theory, current trends 
and new floral products will be discussed throughout the session to enhance 
your knowledge.

Register early, as this class  
is limited to the first  
20 participants. Sign Up Early!

All-Day Sessions 
Include Lunch!

2017 GREAT LAKES FLORAL EXPO

A WO R L D  O F  FLO W E R S

GLFE Sessions, Friday, March 3
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HANDS-ON SESSION:
I Do!
Presented by Randy Wooten, AIFD, GMF, PFCI 
Sponsored by Mayesh Wholesale
Date: Saturday, March 4, 2017
Time: 8:00 a.m. - 10:30 a.m.
Location: Secchia Foyer Room #1 • Additional fees apply. Bring your own tools.
Are you in tune with today’s bride? Do you know what is trending? Are you viewed as 
being relevant to the Millennial bride? This hands-on workshop will focus on trending 
items, showcasing the mechanics behind popular designs such as floral crowns and 
unique options for the wedding party. The mission is preparing you for the BIG 
question....Do you accept the challenge of being a relevant resource for today’s bride? 

HANDS-ON SESSION: 
Today’s Bride…
Presented by Tom Bowling, AIFD, PFCI
Sponsored by Teleflora
Date: Saturday, March 4, 2017
Time: 8:00 a.m. - 10:30 a.m.
Location: Secchia Foyer Room #2 • Additional fees apply. Bring your own tools.
Bridal bouquets have been the focus of weddings for hundreds of years. When we talk 
to future brides, all other floral decisions are dependent on what she chooses. As varied 
as bouquets are, so are the construction methods. From simple hand-gathered bouquets 
of scented herbs to more complicated floral expressions, bouquets have evolved over 
the years. Remember the ‘just picked rose bouquet’ that featured a mere 750 roses or 
the influence of Lady Di’s flowing cascade in the 80s and 90s? European hand-tied 
bouquets have been the go to choice for over 20 years. Bling bouquets gave way to the 
unarranged bouquet and now, once again we are seeing a return to modern clean lines 
and elegant style. Join us as we explore the updated architectural influences for today’s 
sophisticated bride. You will have the opportunity to create a beautiful modern bouquet 
using strong principles and elements of design and a myriad of design techniques. 
Welcome back the updated cascade bouquet.

HANDS-ON SESSION:
Braid, Bind and Turn Up the Volume
Presented by Jackie Lacey, AIFD, PFCI
Sponsored by BloomNet
Date: Saturday, March 4, 2017
Time 8:00 a.m. - 10:30 a.m.
Location: Secchia Foyer Room #3 • Additional fees apply. Bring your own tools.
Get out of your box and away from the average. Learn simple accents to “turn up” 
everything, everyday. Today’s consumer base has at least three to four generations 
to appeal to. Come braid, bind and build with budget ideas that can take simple and 
every day to the next level. We all need go to add-ons that can give a quick fix. By 
taking your comfort zone designs to today’s style and adding a flair that says WOW, 
you open your market to all the generations. The larger the market pool the more 
opportunities to increase and hold on to your sales.

BUSINESS SESSION:
Improving Your Phone Skills
Presented by Tim Huckabee, AIFSE
Sponsored by FloristWare
Date: Saturday, March 4, 2017
Time: 9:00 a.m. - 10:15 a.m.
Location: Steelcase Ballroom B
Tim Huckabee AIFSE, takes the stage to make LIVE test calls to shops as well as wire 
services. He’ll also call some order gatherers so florists can see how those guys are beating 
them. This is a very powerful form of edutainment as he points out both the strengths and 
weaknesses of every call so audience members can improve their phone skills.

MAIN STAGE DESIGN SHOW:
Designer of the Year Run Off
Commentated by Jerome Raska, AAF, AIFD, CF, CAFA, PFCI
Sponsored by the Michigan Floral Foundation
Date: Saturday March 4, 2017
Time: 10:30 a.m. - 11:15 a.m. 
Location: Steelcase Ballroom B
One of the most exciting events at the Expo is the MFA Designer of the Year Contest.

Five outstanding floral designers from the Professional Division will compete for the 
title using identical materials. A distinguished panel of judges will choose the winner 
who will be announced at the banquet on Saturday night.

MAIN STAGE DESIGN SHOW:
Using Botanical Mechanics
Presented by James Lutke and Pete Samek, AIFD
Date: Saturday, March 4, 2017
Time: 11:30 a.m. - 12:30 p.m.
Location: Steelcase Ballroom B
James Lutke and Pete Samek will combine to show you how to use botanical mechanics 
to construct arbors, walls, and towers for wedding and event work using commonly 
available materials. Learn the do’s and don’ts, alternate ideas and tips.

BUSINESS SESSION: 
Are Your Using Your Website Real Estate Effectively?
Presented by Jamie Jameson Adams
Sponsored by Flower Shop Network
Date: Saturday, March 4, 2017
Time: 1:15 p.m. - 2:15 p.m.
Location: Steelcase Ballroom B
We have found that florists often don’t understand the buying cycle and how it relates 
to website usage. They often place information in the wrong place and use valuable 
website real estate for the wrong purpose. Jamie will show you how to use your website 
to the best advantage to grow your business. 

MAIN STAGE DESIGN SHOW:
From Prom Queen to Blushing Bride
Presented by Suzie Kostick, AIFD, CF, PFCI 
Sponsored by Fitz Design
Date: Saturday, March 4, 2017
Time: 2:30 p.m. - 3:30 p.m.
Location: Steelcase Ballroom B
Join Suzie who will inspire you with trend setting prom styles and magical wedding 
designs as we begin the journey with one young girl’s first flower buying experience 
as a high school prom girl, to her “Happily Ever After” dream wedding. This program 
is packed full of inspirational design styles, cost saving techniques and useful 
marketing ideas that will turn every prom queen into your future blushing bride. 
Connecting the dots means generating new, loyal, long term customers.

BUSINESS SESSION:
Success Tips for Owners and Managers Only
Presented by Tim Galea
Sponsored by MFA
Date: Saturday, March 4,2017
Time: 2:30 p.m. - 4:00 p.m.
Location: Atrium, lower level of hotel
Owners and Managers... When is the last time you got out of your shop and had 
a frank conversation with fellow florists about business? Please join us for an 
open discussion of issues and challenges relevant to business management and 
strategy. We’ll cover a broad range of topics including personnel issues, social 
media, internet advertising, and fresh ideas. Additionally, the floor will be open 
for group discussion so you can ask questions and/or share what’s been successful 
for you. This is about sharing secrets, not stealing them. Michigan florists are a 
friendly bunch, so let’s get to know each other and figure out ways to maximize 
our collective experience.

MAIN STAGE DESIGN SHOW:
A Wedding Journey!
Presented by Frank Feysa, AIFD , PFCI
Date: Saturday March 4, 2017 
Time: 3:45 p.m. to 4:45 p.m. 
Location: Steelcase Ballroom B
Compare and contrast three popular wedding directions as Smithers-Oasis Design 
Director Frank Feysa presents a look at three exciting and unique wedding styles. 
Explore each of these styles as we journey through bridal work, personal flowers, 
and reception décor.

2017 GREAT LAKES FLORAL EXPO

A WO R L D  O F  FLO W E R S

GLFE Sessions, Saturday, March 4
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BUSINESS SESSION:
Coffee Chat with Bobbi
Presented by Bobbi Ecker-Blatchford, AAF, AIFD, PFCI
Date: Sunday, March 5, 2017
Time: 8:15 a.m. - 9:15 a.m.
Location: Steelcase Ballroom B
Start your day off with the inimitable Bobbi Ecker-Blatchford. Famous for her optimistic 
personality and knowledge of the floral industry, Bobbi will discuss how to share ideas 
and interact with other industry professionals. Based on her Lucky For Us program, 
she will explore change, review choices and envision opportunities. And, of course, 
share stories and experiences of a lifetime. Don’t miss this fact filled and fun session.

BUSINESS SESSION:
2016 Generations of Flower Study Results
Presented by Dwight Larimer, AAF, PFCI
Sponsored by American Floral Endowment
Date: Sunday, March 5, 2017
Time: 9:30 a.m. - 10:30 a.m. 
Location: Steelcase Ballroom B
Hear results from the 2016 Generations of Flower Study from Dwight Larimer, president 
of DESIGN MASTER color tool, inc. The American Floral Endowment in partnership 
with the Society of American Florists conducted the study that explores consumer 
perceptions of flowers and plants and purchasing/gift-giving behavior among three 
key generations: Generation Y, Generation X and Baby Boomers. The results show 
how different groups perceive, buy and use flowers and floral outlets. This research 
assessed patterns, motivations and barriers to purchasing and the practical and 
emotional value placed on flowers.

HANDS-ON SESSION:
Armatures, A Key to Wow
Presented by Frank Feysa, AIFD, PFCI
Sponsored by Smithers-Oasis
Date: Sunday, March 5, 2017
Time: 9:30 a.m. to 12:00 p.m. 
Location: Secchia Foyer, Room #2
Bring your own tools. Additional fees apply.
An armature is key to creating stunning arrangements, adding artistic flair and panache 
to any design. Acclaimed designer Frank Feysa will show tips and techniques for 
making exciting armatures that use natural and manmade materials as well as wire. 
By the end of this dynamic class, participants will be challenged to bring their 
inspirational talents to bear constructing an armature using these techniques.

HANDS-ON SESSION:
Blushing Brides... Oh My!
Presented by Suzie Kostick, AIFD, CF, PFCI 
Sponsored by Fitz Design 
Date: Sunday, March 5, 2017
Time: 9:30 a.m. - 12:00 p.m.
Location: Secchia Foyer, Room #1
Bring your own tools. Additional fees apply.
Join Suzie as she teaches you how to increase your current sales AND generate new sales 
just by adding more flowers to wear and carry to your repertoire. You’ll learn what the latest 
trends are, how to profitably produce unique and one of a kind designs, how to market 
them and where to find the customers who’ll buy them. This workshop will be jammed 
packed with fun, creative ideas, tricks, tips and techniques and lots of helpful information.

BUSINESS SESSION:
Wholesale Only Training Session
Presented by Tim Huckabee, AIFSE
Sponsored by FloristWare
Date: Sunday, March 5,2017
Time: 9:30 a.m. - 10:30 a.m.
Location: Atrium (lower level of hotel)
Tim Huckabee AIFSE, has taken his success in helping retail florists raise their average 
sales and crafted a custom program for the wholesale segment of the industry. Starting 
in 2012, he conducted training on-site at dozens of wholesale houses across the U.S., 

Canada and England. And they all saw the same result – bigger sales and more business 
from their accounts. Come learn the highlights of his successful process to raise wholesale 
sales in this first-ever WHOLESALE ONLY program. Be sure to be there.

BUSINESS SESSION:
Securing, Protecting and Promoting the Shop Online Brand
Presented by Renato Cruz Sogueco 
Sponsored by BloomNet
Date: Sunday March 5, 2017 
Time: 10:45 a.m. - 11:45 a.m. 
Location: Steelcase Ballroom B
No doubt, a majority of consumers, 81 percent, start their research online prior to 
making a purchase, according to RetailingToday. The questions for florists are: If 
consumers searched for flowers or a florist in your area, would they find your business? 
And if they did, would your online presence represent well enough so they feel 
comfortable to make a purchase? This session shows you how to optimize your website 
for search to achieve page one ranking, how to develop content for both your website 
and social media to build relevance, using search marketing such as Adwords to 
protect your brand and drive clicks to the website. Renato will share mobile strategies 
to ensure you are found by customers on the go.

MAIN STAGE DESIGN SHOW:
Everyday...Impacts…Everything
Presented by Jackie Lacey, AIFD, PFCI
Sponsored by BloomNet
Date: Sunday, March 5, 2017
Time: 12:30 p.m. - 1:30 p.m.
Location: Steelcase Ballroom B
With today’s economy becoming more demanding and stretching every budget to the 
maximum, it’s challenging to provide new, updated looks that impact your designs 
without killing the bottom line. Not only do we have to design and market to four 
generations, each has a different opinion of what a reasonable budget might be. As 
designers we are asked more than ever for a high impact look. Memorable designs 
with the WOW factor are expected in everyday, sympathy, plants and celebrations. A 
few tricks can be manipulated to provide high impact style on a tight budget adding 
a new personalized twist to every design. The focus will be on today’s design style of 
giving more look for the money. We will explore techniques that can be utilized to 
update, upgrade and up sell!

MAIN STAGE DESIGN SHOW:
Dressed to Impress!
Presented by Tom Bowling, AIFD, PFCI
Sponsored by Teleflora
Date: Sunday, March 5, 2017
Time: 2:30 p.m. - 3:30 p.m.
Location: Steelcase Ballroom B
Weddings, parties and themed events happen throughout the year. Some themes are 
inspired by seasonality while others are interpretations of experiences. Pinterest has 
exposed our clients to new and different ideas so we now have to think globally to 
accommodate these fresh inspirations. Tom will create exciting tablescapes that reflect 
four new themes. He will distill and translate them into realistic creative ideas. From 
centerpieces to photo walls, from the jungle to the ocean, the romance of France to the 
mysterious Far East, we’ll dress venues to impress even the most discriminating guests 
at your next event. Make plans now to attend this amazing presentation. 

MAIN STAGE DESIGN SHOW:
Jubilation: A Celebration of Life Event
Presented by Randy Wooten, AIFD, GMF, PFCI
Sponsored by FTD
Date: Sunday, March 5, 2017
Time: 3:45 p.m. - 4:45 p.m.
Location: Steelcase Ballroom B
Just like every other segment of our industry, sympathy is rapidly changing. For many 
florists, with the rise of cremations, it feels like night has set in on their sympathy 
sales. In this program, FTD education consultant Randy Wooten will help open the 
windows of your mind to embrace change and learn to better understand your sympathy 
market, again igniting your passion for sympathy designs.

2017 GLFE Sessions, Sunday, March 5

2017 GREAT LAKES FLORAL EXPO
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The Michigan Floral Association’s Design Contest is 
one of the most prestigious contests in the nation. 

Your skills can earn certificates, cash prizes and 
recognition in The Professional Florist magazine. The 
contest is a perfect opportunity to show off designs and 
exchange new ideas. You’ll receive professional 
recognition for your work and gain publicity for you and 
your shop. Enter today, aim higher, achieve more, and 
reach for excellence.

MFA Design Contest Division Eligibility: Individuals are only  
eligible to enter one division. For more information download Design 
Contest Packet at: www.michiganfloral.org/ greatlakesfloralexpo/.

STUDENT DIVISION
HIGH SCHOOL LEVEL: THEME – IT’S A SMALL WORLD
Create a formal linear arrangement using no more than 10 stems of flowers 
of your choice and no more than two types of foliage. Mosses, decorative 
wire, and dried materials allowed. But no permanent botanicals (silks) and 
no *props are allowed. Display space is limited to 24" x 30", with no height 
restrictions. Maximum wholesale value is $35.00. Entry must be secure 
enough to withstand touching and handling by judges.
COLLEGE/PROFESSIONAL NOVICE: THEME –  
WORLD OF FLOWERS CROWN: 
Create a flower crown representing a country of your choosing. Design 
must feature one design technique. Include an 8" x 10" framed image 
showing the national flag of the country represented by the design. Include 
a description of the design technique used and its definition on an index 
card. All materials must be fresh or dried, no permanent botanicals (silks) 
or *props allowed. Display space is limited to 30" w x 30" d, with no height 
restrictions. Maximum wholesale value is $50.00. Entry must be secure 
enough to withstand touching and handling by judges. You will be provided 
with an 8" bubble bowl to display your crown. This will be only prop 
allowed.
PRIZES FOR STUDENT DIVISION CATEGORIES  
1st – $100, Ribbon and Certificate  
2nd – $50, Ribbon and Certificate  
3rd – $25, Ribbon and Certificate

PROFESSIONAL DIVISION
Open to any floral professional with three years or more experience in 
the industry. Contestants may enter one or all three categories. MUST 
be entered in all three professional categories to compete for the 
prestigious MFA Designer of the Year! The Designer of the Year will win 
a cash prize of $300 and will have designs featured in “Design Spotlight” 
in six issues of The Professional Florist magazine. He or she will also 

have the opportunity to represent the Michigan Floral Association at 
the National Alliance of Floral Associations (NAFA) National Designer 
of the Year contest held in October, 2017.
THEME 1 – IT’S A WONDERFUL WORLD
Design an internationally inspired bridal bouquet and coordinating 
boutonniere. Create an inspirational board to illustrate the wedding and 
country of your choice. Also include on this board your prominent design 
element and two techniques used. Inspirational board should measure 
30" h by 30" w. All materials permitted except permanent botanicals 
(silks) and no *props (other than the story board) are allowed. Display 
space is limited to 30" w and 30" d and no height restrictions. You will 
be supplied with a Syndicate Sales Vase 4099-12-09 (vase is 8" tall with 
a 4" opening) to display your bridal bouquet. This will be the only display 
vase allowed. No exceptions. Maximum wholesale value of floral materials 
is $75.00. Entry must be secure enough to withstand touching and 
handling by judges.
THEME 2 AND 3 – SURPRISE…PACKAGE 1 AND 2
This is just like doing an order at the shop!!! All contestants will be given 
identical flowers and hard goods to create designs on site. All design 
items will be provided. You are only allowed to bring your knife, scissors, 
wire cutter, bunch cutter and needle nose pliers. All contestants should 
meet at the MFA registration desk in the Secchia Lobby promptly at 6:45 
p.m., Friday, March 3, 2017, for briefing and then will be taken to contest 
location. You will have one hour to complete your designs.
PRIZES FOR PROFESSIONAL DIVISION  
1st – $100, Ribbon and Certificate  
2nd – $50, Ribbon and Certificate  
3rd – $25, Ribbon and Certificate

THE ACADEMY DIVISION
THEME – GOING GLOBAL
Create a tablescape design highlighting the flower of the country of your 
choosing. Each contestant must display entry on a 72" round table which 
will be provided. Designers are encouraged but not required to set the 
entire table with linens, dinnerware, stemware, flatware, and chairs. Table 
will be evaluated on strength of the floral design and overall presentation. 
Please provide an 8" x 10" picture frame to be placed on the table with 
your country and description of two design techniques used. Maximum 
wholesale value is $100.00, wholesale cost applies to the fresh or dried 
materials and containers only (not props, linens etc.).
PRIZE FOR ACADEMY DIVISION  
Prize for the Academy Division is $300 cash, the winner’s plaque 
and his or her name inscribed on a traveling honorary award. The 
Academy winner will be the featured author of six “Design Tips” in 
The Professional Florist magazine.
*Props are defined as any or all items that are not a physical part of or attached to the 
composition being judged.

**Note: All contest pieces will be on display in an area open to the public. The building has 
security, but design contest entries are not in a space that is locked up overnight. The  
MFA cannot be responsible for any materials, props, etc. used for the contest.

2017 MFA Design Contest, Friday, March 3

A World of Flowers 
Design Contest!!

Sponsored by FloraCraft and  
the California Cut Flower Commission

FOR MORE INFORMATION  
email Design Contest Chairman  

Doug Bates, AIFD, CF, at (269) 625-4115,  
Karen Bates at (269) 625-4110; call the  

MFA office at (517) 575-0110, or visit www.michiganfloral.org/ 
greatlakesfloralexpo/,  

to get a Design Contest packet.
YOU MUST REGISTER BY  

FEBRUARY 25, 2017!

2017 GREAT LAKES FLORAL EXPO
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A New Prize Game This Year!
Did you know stems of sunflowers were used by early American 
Indians for construction and that roses have been in cultivation as far 
back as 500 BC! These interesting facts will educate you as you look 
for flowers from around the world in this year’s vendor booth game A 
World of Flowers. So keep your eyes peeled and your mind open and 
find the flowers in each booth. List the booth vendor or booth 
number that matches the flower. Then your completed and correct 
game form will be entered into a drawing for a weekend pass to the 
2018 Great Lake Floral Expo! Enjoy!

The Trade Show Marketplace
Last year’s vendor friendly floor plan is back. Participants will pass 
by all vendors on their way to the main stage making it enticing for 
them to stop and shop, view new products, and learn current 
industry trends. Join us on the trade show floor for great mini design 
demos! Experienced designers will feature items from vendors 
during trade show only times. The demos will take place on 
Saturday, 12:30 p.m. to 1:30 p.m., and Sunday, 1:00 p.m. to 
2:00 p.m. Trade show hours are Saturday, 10:00 a.m. to 6:45 
p.m. and Sunday, 11:00 a.m. to 2:30 p.m. in Steelcase 
Ballroom A. Support our vendors!

A World of Flowers 2017 MFA Book Fair
“Knowledge is power” and the MFA Book Fair will be full of books 
and ideas to increase your knowledge of all things floral. You’ll love 
the price and all profits benefit the MFA Education Fund. Visit the 
fair in the Secchia Foyer next to the MFA Registration Desk: 
Friday, 12:00 p.m. to 5:00 p.m., Saturday, 8:30 a.m. to 5:00 
p.m., Sunday, 8:30 a.m. to 5:00 p.m.

CF Showcase
Certified Florists will be creating the CF showcase 
during the Expo. The floral exhibits will highlight design 
techniques and show just what it means to be a 
Certified Florist. Check it out and sign up to become a 
Certified Florist. Welch and Secchia Foyers, open all weekend.

AIFD Showcase
North Central AIFD Chapter members will embody 
the spirit of innovation with blooming displays 
located in the Amway Walkway, open all 
weekend. 

A World of Flowers Raffle
Buy tickets for the raffle of floral products, unusual gifts, gift 
certificates, and more. All proceeds will go to the MFA Scholarship 
Fund. The fund provides money for recipients to attend the Great 
Lakes Floral Expo or they can use their scholarship to become a 
Certified Florist. In 2016 four scholarships were awarded. To donate a 
service or product contact Cindy at (517) 575-0110. Your help is 
needed and appreciated. Saturday, 10:00 a.m. to 5:30 p.m.,  
Sunday 11:00 a.m. to 2:15 p.m. Steelcase Ballroom A.

MFA Annual Meeting
Join your fellow attendees and learn what the MFA has been up to this 
past year come and see what your association plans for this year. 
Suggestions and ideas are always welcome. Sunday, March 5,  
11:45 a.m. –12:15 p.m., Steelcase Ballroom B.

2017 GLFE Special Events Schedule

Be sure to attend the Exciting
President’s Reception  

and  
Cirque du Soirée Banquet!

Saturday, March 4, 2017 • Devos Place, Steelcase Ballroom B
Sponsored by the MHIFund.

Additional Fees Apply

In homage to Cirque du Soleil, the French-Canadian modern day circus, join us for a banquet designed  

to excite the senses. Cirque du Soleil tells a story with elaborate costumes, music, settings, mesmerizing acts, 

and extremely skilled performers. Creative costuming and flowers-to-wear are encouraged to help portray  
the Great Lakes Floral Expo story on Saturday night.

The evening will begin with the President’s Reception in the trade show from 5:30 p.m. to 6:30 p.m.  

Models will walk around displaying designs while the trade show is open for buying and networking.  

This year’s banquet begins at 6:45 p.m. featuring decor designed by the Michigan Floral Association Young 

Professionals. Awards presentations will recognize the best of the best! Design contest winners and the 

induction of new members into the prestigious Certified Florist program will highlight the evening.

www.mhifund.org
Michigan Horticultural Industries 

Self-Insured Work Comp Fund

2017 GREAT LAKES FLORAL EXPO
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Friday, March 3, 2017
8:00 a.m. - 10:00 p.m. Registration Desk Open Secchia Foyer
9:30 a.m. - 4:30 p.m.  *Business Session: How to Deal with the 10 Deadly Sins – Tim Huckabee (FloristWare) Atrium (lower level of hotel)

9:30 a.m. - 4:30 p.m. *Hands on Session: Not Your Momma’s Bridal Bouquet – Pete Samek (Mayesh) Steelcase Ballroom B
12:00 noon - 9:30 p.m. Retail Store – Open Hours Grand Gallery
4:00 p.m. - 6:00 p.m. Design Contest Registration Secchia Foyer
7:15 p.m. - 8:15 p.m. *Hands-On Session: Floral Jewelry for Prom, FFA Student Certification Test Preparation – Garrett Skupinski (DWF) Steelcase Ballroom B
8:30 p.m. - 9:30 p.m.  Main Stage Design Show: Flower Chopped Tournament – Marisa Rakowski (DWF) Steelcase Ballroom B

Saturday, March 4, 2017
7:30 a.m. - 5:00 p.m. Registration Desk Open Secchia Foyer
8:30 a.m. - 5:00 p.m. Book Fair Open Secchia Foyer
8:00 a.m. - 10:30 a.m. Hands-On Sessions: (Choose One) Secchia Foyer 
 *I Do! – Randy Wooten, (Mayesh) Foyer Room 1 
 *Today’s Bride – Tom Bowling, (Teleflora)  Foyer Room 2 
 *Turn Up the Volume -Jackie Lacey, (BloomNet) Foyer Room 3
9:00 a.m. - 10:15 a.m. Business Session: Improving Your Phone Skills – Tim Huckabee (FloristWare) Steelcase Ballroom B
10:00 a.m. - 5:30 p.m. Raffle Steelcase Ballroom A
10:00 a.m. - 6:45 p.m. Trade Show Open Steelcase Ballroom A
10:00 a.m. - 9:30 p.m. Retail Store Open Grand Gallery
10:30 a.m. – 11:15 a.m. Main Stage Design Show: Designer of the Year Run off – Jerome Raska (MFF) Steelcase Ballroom B
11:30 a.m. - 12:30 p.m. Main Stage Design Show: Using Botanical Mechanics – James Lutke and Pete Samek Steelcase Ballroom B
12:30 p.m. - 1:30 p.m.  Trade Show Shopping Only Steelcase Ballroom A
1:15 p.m. - 2:15 p.m. Business Session: Are Your Using Your Website Real Estate Effectively? –  Steelcase Ballroom B 
 Jamie Jameson Adams (Flower Shop Network)
1:30 p.m. - 2:00 p.m. Student Design Contest Review Secchia Foyer
2:30 p.m. - 3:30 p.m. Main Stage Design Show: From Prom Queen to Blushing Bride – Susie Kostick (Fitz Design) Steelcase Ballroom B
2:30 p.m. – 4:00 p.m. Business Session: Tips for Owners and Managers Only – Tim Galea (MFA) Atrium (lower level of hotel)

3:45 p.m. - 4:45 p.m. Main Stage Design Show: A Wedding Journey! – Frank Feysa (Smithers-Oasis) Steelcase Ballroom B
4:45 p.m. - 5:30 p.m. Trade Show Shopping Only Steelcase Ballroom A
5:30 p.m. - 6:30 p.m. President’s Reception – Trade Show Floor (MHIFund) Steelcase Ballroom A
6:45 p.m. - 9:00 p.m. *Recognition and Awards Banquet (MHIFund) Steelcase Ballroom B

Sunday, March 5, 2017
7:00 a.m.- 8:00 a.m. Zumba With Derek Woodruff Atrium (lower level of hotel)

7:45 a.m. - 5:00 p.m. Registration Desk Open Secchia Foyer
8:15 a.m. – 9:15 a.m. Business Session: Coffee Chat with Bobbi Ecker-Blatchford Steelcase Ballroom B
9:30 a.m. - 10:30 a.m. Business Session: Generation Study Presentation – Dwight Larimer (American Floral Endowment) Steelcase Ballroom B
9:30 a.m. - 12:00 a.m.  Hands-On Sessions: (Choose One) Secchia Foyer 
 *Blushing Brides – Susie Kostick, (Fitz Design) Foyer Room 1 
 *Armatures a Key to Wow – Frank Feysa (Smithers-Oasis) Foyer Room 2
9:30 a.m.- 10:30 a.m. Business Session: Wholesale Only Training – Tim Huckabee (FloristWare) Atrium (lower level of hotel)

10:00 a.m. - 5:00 p.m. Retail Store Open Grand Gallery
10:45 a.m. - 11:45 a.m. Business Session: Securing, Protecting and Promoting the Shop Online Brand – Renato Cruz Sogueco (BloomNet) Steelcase Ballroom B
11:00 a.m.- 2:15 p.m. Raffle Closes at 2:15 p.m. Steelcase Ballroom A
11:00 a.m. - 2:30 p.m. Trade Show Open Steelcase Ballroom A
11:45 a.m. - 12:15 p.m. MFA Annual Meeting  Steelcase Ballroom B
12:30 p.m. - 1:30 p.m. Main Stage Design Show: Everyday…Impacts…Everything – Jackie Lacey (BloomNet)  Steelcase Ballroom B
1:30 p.m. – 2:30 p.m. Trade Show Shopping Only Steelcase Ballroom A
2:30 p.m. - 3:30 p.m. Main Stage Design Show: Dressed to Impress! – Tom Bowling (Teleflora) Steelcase Ballroom B
3:45 p.m. - 4:45 p.m. Main Stage Design Show: Jubilation: A Celebration of Life Event – Randy Wooten (FTD) Steelcase Ballroom B
4:45 p.m. Thank You! Save the Date…GLFE, March 2,3,4,2018 “Floristry an Everyday Event”

COLOR KEY:
Green: Business Sessions
Blue: Hands-On Sessions 
Red: Main Stage Shows
Purple: Trade Show Hours
*Additional fees apply.

2017 GLFE Schedule at a Glance

2017 GREAT LAKES FLORAL EXPO
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REGISTER  
BY 1/29/17
For best price and  

a chance to win a Plaza Dream  
one night stay at the  

Amway Grand Plaza Hotel! 

Stay the Weekend!
HOTEL RESERVATIONS: Please call the Amway Grand Plaza  

Hotel direct at 616-776-6450, (800) 253-3590.  
We have a special guaranteed rate of $139.00 per night, single/ 
double. Mention that you are with the Michigan Floral Association  

group block. Reservations must be made prior to 2/06/17  
to be insured this rate.

Address

After Monday, February 27, 2017, bring registration 
and payment to the Expo for onsite registration.

MARCH 3-5, 2017
Limited seating is available for Design Workshops, and Saturday  
Evening Banquet. You will be contacted ONLY if the class or event is  
filled to capacity. NO Confirmations will be sent. To participate in  
the Design Workshops and other activities you MUST purchase  
a Flower Passport (four types available). 
Save by registering your entire staff with the WEEKEND SHOP 
FLOWER PASSPORT where all your employees can come!
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Member before 1/29/17 $30 $40 $60 $60 $79 $139 $600 $179

Member after 1/29/17 $35 $45 $65 $65 $85 $145 $650 

Non-Member before 1/29/17 $45 $60 $100 $100 $129 $189 N/A

Non-Member after 1/29/17 $50 $65 $105 $105 $135 $195 N/A To become a member  
visit www.michiganfloral.org

 $279 $45 $125 $125 $125 $125 $125 

City/State/ZIP


